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As usual, things have been 
busy over the last six months!

We have obtained feedback 
from a variety of audiences...
• Financial advisors
• HNW Investors
• Fashion consumers — 
 from mass market to luxury
• Interior designers

…in order to help our clients:
• Measure brand health
• Understand purchase barriers
• Optimize corporate brand 
 communications
• Improve an online tool

WHAT 

UP TO
BEEN

 WE’VE

Shout out to the Ink48 Hotel in NYC’s Hell’s Kitchen
Many clients we travel with know we are big fans of 
Kimpton hotels. There’s one Kimpton hotel we tend to 
visit more often than others – the Ink48 hotel on 11th 
Ave and West 48th St. in NYC. As with all Kimpton 
hotels, they offer spacious rooms (including safes 
large enough to hold a laptop, which is fairly 
uncommon elsewhere), an interesting and unique 
in-house restaurant, and a free wine hour every 
evening. The staff at Ink48 is delightful – helpful, 
pleasant, and downright fun. They remember us from 
previous visits and make us feel truly welcomed. 
They go above and beyond in terms of service. 
We definitely recommend checking them out the 
next time your travels take you to the Big Apple!

Charley’s Yoga Adventure —  
a Tagline that Worked!
Have you always wanted to try yoga, but just didn’t have 
the courage to get started? That was a description of 
Charley until just a few weeks ago. She was getting bored 
with her regular exercise routine and ended up injuring 
herself more than actually working out! When her 
massage therapist recommended yoga as a way to 
strengthen her muscles and become more flexible under 
instructor supervision, she was worried about making a 
complete fool of herself in front of a bunch of cool tiny 
yogis and then she found a yoga studio called Wildside 
that had the tagline, Yoga for the Rest of Us! At Helical, 
we conduct research to test taglines so we know a thing 
or two about what works and what doesn’t – this one hit 
the nail on the head! It communicated the essence of the 
brand in a positive and meaningful way, and ultimately 
convinced Charley to walk in the door and try a session. 
And she’s been a devoted participant ever since!

Boston Business Women’s Conference
In May, Becca will attend the second annual Boston Business Women’s Conference, entitled BE BOLD. Speakers include 
several CEOs and high-level executives, as well as media personalities, writers, and coaches. Check the next issue of 
The Helix to find out what she learned there!



PICKSO PT

Participation Warm-Up Exercises
Warming up participants at the beginning of a 
focus group is critical – it builds rapport between 
moderator and participant, increases comfort in 
sharing opinions, and encourages creative thinking.  
We thought you might like to know how we would 
answer some of the questions we ask participants!

Cocktail: Always on the search for interesting 
mojitos, we found one at Nick’s on 2nd in Long 
Beach – the Black and Blue Mojito (Malibu rum, 
muddled blackberries and blueberries, mint, lime) – 
simple and delicious.

TV show: We have found some light relief watching 
SNL over the past several months!

Gift: We find the lead up to the holiday season to be 
one of the best times of the year – not only are we 
really busy but it’s also fun to look for unique gifts. 
We found a great one this past December from 
Virgin Wines – a di�erent kind of Advent 
calendar…24 glass-size bottles of red, white, 
prosecco, and even a port behind 24 wine doors!

Book: 11/22/63 by Stephen King. A high school 
teacher in Maine discovers a way to go back in 
time – and decides to try and prevent the 
Kennedy assassination.

Stress Reliever:  Stress Tea by Naturopathica. 
Ingredients: lavender, chamomile, holy basil, linden, 
oat straw, and schisandra (we had fun looking 
several of those ingredients up!).

Sweet Tooth Satisfier: Insomnia Cookies. Warm 
cookies – for pick-up or delivery until 3AM. 
Branches recently visited by Helical include Ann 
Arbor and Cambridge Mass but we’re seeing stores 
pop up in college towns around the country, so look 
out for one near you! 

What animal would best describe 
your personality?

C: Definitely a monkey — don’t like to stay in one 
place for long, but like going back to favorite places. 
And, according to the Chinese Zodiac, monkeys are 
independent, honest, cordial, and positive.

B: I couldn’t think of one so I cheated and took a 
coupttle online quizzes – one says I’m a dolphin 
and another says I’m a bison.

If you were a vehicle, what would you be?

B: MINI Cooper two-door convertible – nimble, 
efficient, and fun.

C: Well, it has to be British – the new Jaguar F-Pace. 
An SUV (adaptable to most situations) that is a little 
fancy but not overboard.

If you could have dinner with any person — 
living or dead – who would it be and why?

B: Author Anna Quindlen — she’s one of my 
favorites and seems like she would be very cool to 
hang out with!

C: Lewis Hamilton (Formula One race car driver) – 
I would love to meet someone who can be so cool 
and calm while traveling at 200 mph!

What’s on your bucket list?

B: Getting cast as a zombie in The Walking Dead.

C: Being a charity board member – I’d like to use 
my business skills to help a charity be even 
more successful.

THANK YOU!
Thanks for reading The Helix. We hope you found 
it informative and at least a little bit fun.
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